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With over 14 years of experience and
seasoned performance, MARKET ANALYSIS
has achieved national and international
recognition in the industry, leading to
continuous and successful partnerships with
prestigious corporations.
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Market Analysis has also developed a
network of research institutes covering most
Latin American countries with quality and
timely delivery of solutions in each market.
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Founder

FABIAN ECHEGARAY

Fabianis managingdirector at MARKERNALY SISHe hasbeenworkingin marketand opinion
researchsincethe early 199Gs, in mostof LatinAmericaand is responsiblefor researchdesign,
project report and deliverablesand clientrelationships Fabianholdsa PhDin PoliticalScience
from the Universityof Connecticut{(U.S) and hashave extensivetraining in surveyresearchat
The Roper Center and ICPSRIniversity of Michigan (U.S). Fabianis fluent in Englishand
Spanish He is also a consultantfor the UNDP(United Nations DevelopmentProgram),and
recentlypublishedhisbook & 9 O 2 yc2isésard electoralresponsesn Latin! Y S NJhyGhie €
UniversityPressof America



What makes us different from competitors?

C Beinganindependentresearchagency

C Our (i S Ydedieationto understandour clients goals and challengesas well as
maintain fluent communicationwith clients, and provide suggestionfor custommade
approaches

C Fastturnaroundin proposalsand project deliverablesaswell asa very competitive
while realisticprice structure.

C Amultidisciplinaryteam of professionaldrained at top researchcentersin Braziland
inthe USA

C International affiliation with globalreach research networks and solid media
partnershipswith top journalsandbusinessnagazines

C Researclexpertiseand annualreport productscoveringissuesof socialresponsibility,
reputation, environmentalissuesandsportssponsorship

C - Proprietary users of Emotivox an innovative and versatile tool to measurethe
emotionalimpactof communicationcampaigngonline and qualitative solutionapplicable
to ad andconcepttests,brandlogos,and packaging)

C Our researchdata and analysisis constantly referred to in major newspapers,
magazinesndindustrywebsitesacrosd_atinAmerica



Vlethodologies

QUANTITATIVE QUALITATIVE
C Personalnterviews C Multinational groups/Focus group
C Telephoneanterviews (CATI) C Indepth interviews
C Onlineresearch C B2B¢Business to business
C Centrallocatiory Halltest C Usability test
C Producttest C Participant observation
C Ethnographic visits

OTHER SERVICES

C Deskresearch C Competitiveintelligence C Mysteryshopping
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Areas of expertise

Research projects by target publif10.

Sustainability & Reputation
10%
10% 37%

Consumer behavior and trends {_.-8%

Fastmoving consumegoods
Public opinion & Human development SS%

Healthcare & Pharmaceuticals
Specific Consumer.  General Population * Opinion Leaders

Well being & Lifestyles research Health RITTReS ORI T A

Newproducts & Conceptlevelopment

IT & Telecommunication Project Portfolio2010.
Finance
17% 17% 2%
Travel& Entertainment
19% Healthcare, Wellbeing & Pharm
Energy efficiency & Sustainability e
45% _
Education & Sponsorship research \ " Fast Moving Consumer Gooc

Sustainability & Reputatior
* Others
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cultural &
sports
sponsorship

reputation with Brand health
ge::;alhplll:lic . W aetionis
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CSR &
sustainability
research
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opportunities

Innovation
developments
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Syndicated & Ad-Hoc research solutions

market
entry market
segmentation
competitor
environment
Market
opportunities product-services

offer gaps detection

HOW DO WE DO IT?

wDesk research & reanalysis of survey data .
off-the-shelf reports

wEmployee, distribution & suppliers surveys

win-depth interviewing with decisioimakers
& area experts

wSurveys with current & potential customers

wlinterviews with regulators, public officials &
key media informants

wlinteractive sessions with competitors & trad
associations

wMystery shopping exercises & simulation
techniques

wEconometric estimation analysis



Syndicated & Ad-Hoc research solutions

product Innovation ideas
tests developments generation
concept ad tests
iBsts packaging
tests

HOW DO WE DO IT?

wQualitative discussions with targeted consumers
(groups, mingroups, dyads or tryads) for testing of
different stimuli (campaigns, concepts, products,
mockups)

wEtnographic home visits & shapong or walk
along experiences with consumers for
understanding product needs, shopping habits,
decision making processes, etc.

wShortterm/long-term product or services trials
with consumer panels

wCaocreation sessions with special consumers anc
opinion leaders for products, services & new ideas
generation

wOnline research through web surveys, bulletin
boards, communities & chat rooms discussions, al
social media analysis



Syndicated & Ad-Doc research solutiofs

cultural & cqstomgr
satisfaction
sports
sponsorship e
reputation with Brand health
general public 2 itionin
& stakeholders ROSIMODINE
CSR &
sustainability
research

HOW DO WE DO IT?

wQuantitative surveys with consumers and
general population

wFocus groups with communities targeted and
programmes benefitiaries

wEmployee & client surveys

wln-depth interviewing and engagement
discussions with multiple stakeholder groups

wQuasiexperiments through educational &
workshop sessions in town meethstyle
discussions for sensitive topics

wBenchmarking outcomes to database on CSR
programmes



Products

EMOTI vax

Medindo emocgbes no ritmo do mercado

EmotiVox:
oGauging the emotional effect
of communication campaiggas

M onitor
Reputacédo
Empresarial
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Sustainability Monitor:
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- Barometer
Leader

Barometer L eader :
oMeeting stakeholders
and opinion leaders'
views on CSR and key
reputation issues

Sponsor Tracker :

measurement of
sponsorship programs
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CATIt COMPUTERSSISTEDELEPHONBNTERVIEWING

Multi-client research with a sample of 800 cases. General
population (adults) in 9 major Brazilian cities distributed in

proportion to population size of the state capitals. The
interviews are conducted by telephone twice a year in Marg
and July.
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